


For over

20 years

we have been writing
the history of luxury
in Russia

RR is an expert in the world of luxury in all
its manifestations and segments. Luxury in
today’s context is not merely synonymous
with ‘the most expensive things in the
world’. We actively track new trends,
showcasing revolutionary products and
experiences that make them iconic.

We don't just present; we also inspire.
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Readers of RR arc innovators
and entrepreneurs with
a forward-looking perspective
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DIGITAL

robb.report

200 000

unique visitors per month

1200 000

views per month

2,4 min. 2,6 1] 1 8

screen time visit depth

Social media

— 30 000
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= l{l“-{ CTHIME MHIHM MEPCOHE! MOTOPE BIEYATIIEHMA 3ADPOBLE

MOTOPbI

CKOMBKO CTOMT KAK YCTP!
ABTOKOMMNEKUHA KAPMA IIl; OT - . HEBEPOAT
ROLLS-ROYCE 1950 TOAA AQ CNA-«BYH}

ASTON MARTIN, PABEOTAKLLEND

HA MOMOYHOH CHIBOPOTKE c“HT‘Hl‘
B FOPA
Hakamyne 77-nemns wopons Kapna 11 (14 -
S EPYIHETIIIN A TIPS

pA
Beanwodpir

-
ABTOMOBMNBHBLIE NOCHMOTPMTE HA TEXHOMOTHHYECKMM
HOBOCTH, KOTOPBIE BCE wBEMNHYAHLIYIO B MMPE NPOPBIE B MHPE

OBCYXAAIOT KOMMEKLMIO MCLAREN:, ABTOMOBMIEN: ABA CMOTRET
" KOTOPYHO UYAOM CNACTHM THEPHMAA M MX
OT <YHHUTONEHMA: BO3MOMMOCTH
Teremaapuoil KonIekmmm Heosuit rubpia ot Tank u

Oracee rpoanin rpaaymas npessepa Exlantix EO2

S PRI

TPEHABLI B 3NHTHOH
HEABMXKXMMOCTM B 2026 NOAY: TAE
B MOCKBE HAHTH MHBECTHLLMOHHO

BbLIFTOAHBIM OBBEKT
CHpoc Ha MHTHYIO HEABHRHMOCTE B CTOAHLE
MOKAILIBAET CTASHALHEH POCT HA MPOTHRCHIN

MOCACHHX JIBYX JET.

BEST OF THE BEST

CEFBIM M KOMNBE, AOCTOMMBIE

X - | MPHABOPHBIX MAPIOP,
A ‘ KAACCHYECKME MOAENH W
v - ¥ AMIAFHEPCKAR HPOHMA: CAMBIE
4 5 ‘ APKHE APAFOUTHHOCTH MOAA


https://robb.report/
https://robb.report/

THEMES 2026
SCHEDULE

Ad materials Moscow

Release
February Oriental Issue 29.12.25 31.01.26
March Women'’s issue, charity 10.02.26 07.03.26
April Best of wellness 17.03.26 11.04.26
May—June Yachts & Seaside Leisure/SPIEF 15.04.26 16.05.26
July—August Real Estate & Design 16.06.26 11.07.26
September Best of the Best 04.08.26 05.09.26
October Wine Special Issue 15.09.26 10.10.26
November Jewelry Issue/wellness 20.10.26 14.11.26
Jgffug':‘)'j’e’— Ultimate gift guide 17.11.26  12.12.26
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MAGAZINE CIRCULATION

Nizhny Novgorod

2,1% 22 0 0 0 COPIES

Saint Petersburg
10,5%

Moscow and the Moscow
region 58%

Voronezh
1%

Yekaterinburg Krasnoyarsk
4,2% 3%
Novosibirsk
(-)
3,8% Khabarovsk Kazakhstan 1,5%
Kazan 3% 1,8% Belarus 1%
Sochi Marketplaces 10%

- Worldwide delivery!
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PARTNERSHIP PROGRAMS
Moscow Hotels

Radisson Collection Moscow, Ararat Park
Hyatt Moscow, Balchug Kempinski
Swissols| Krasnye Holmy, Lotte Hotel
Moscow, Four Seasons, The Carlton Hotel

Sochi hotels
Swissotel Kamelia Sochi

Saint-Peterburg hotels
Grand Hotel Moika 22, Four Seasons

Nizhny Novgorod Hotels

Sheraton hotel

Kazan hotel
Kazan Palace hotel by Tasigo

BUSINESS HALL
Alfa Only lounge Sheremetyevo Airport,

Alfa Only Sochi, Alfa Only Leningradskiy station

MEDIA KIT 2026

CLUB/RESTAURANTS
Moscow City Golf Club, House of
Russian Billiards — Moscow, Regent
Restaurant, Soho Restaurant, Butler
Restaurant, Peach Restaurant, Rodina
Club, Masters:dom, Raevo, Ginto

BEAUTY SALONS

& CLINICS
Keep Looking, Remedy Lab,
Swiss Beauty Clinic

SUPERMARKETS
Azbuka vkusa, Globus, «Zelgrossy,
«METRO», «EUROSPAR», «Vremena goday

MAGAZINE SUBSCRIPTION

ON-LINE MARKETPLACES
Ozon, WILDBERRIES, Yandex Market,
Megamarket, «Moscowy bookstore

@ O

Sales Alternative Partnership
distribution programms

SPIEF

Saint Peterburg hotels
Four Season Hotel, Grand Hotel «Moika, 22,
Grand hotel «Europe, Astoria Hotel

Saint Peterburg Art Gallery
Jessica Gallery, Joy Gallery,
Marina Gisich Gallery, Kgallery, NameGallery



In drive.
Alex Pinskiy
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EDITORIAL
PROJECTS

HO MmAapup

Mockosckuit pecropaTop Anexceit Murckuii
npokaTunca ¢ maspeaom Robb Report
Ha sHenopoxHuke Tank 500 1 pa

ckasan,

© TOM, NOYEMy BO3POAMA CBOI NPOEKT
KyxHeit BenmKoro WankoBoro nyT, 1 o Tom,

KOK AONIEKO MOXHO 30€XATb B NOMCKAX

FACTPOHOMUYECKMX BMIEUATIEHMI

sanucan AMAPE# 30M0TOB

MOCTMHAR RR KCLH

S Fors

RopoJaeBa
OpPILINAHTOB

Fezugent dyG
BupM, IKCNepT-re.
KoCTHHE, OBTOD TENEMPOM-KOHE
BpunnuanToeas kpowkas, paccx
RR o Tom, nor O€ BpEMA

MLBOTHCA B APOTOUEHHBIE KOMH  Kocnoh, Bogsi

o SRBOASSLA RS L o A HHA BRSO Milano; dyt6onka,
oty Dior M

scnor Koerua

iy CC

BKNO,

Parlour
Ksenia Kostina

Parlour. Andrey Koshkin
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JBe3na

FOCTUHAS ROBB REPORT AH[IPEN KOLLIKMH

110 UMECHUI

AceTpym

CeBepHasi CTOMMLA — OAMH U3 CAMBbIX KPOCHBBIX
ropopoe Poccun. Victopuuecku sHaummsle
AOCTONPUMEYATENBHOCTH BO3HMKAIOT HA €10
KOPTe HE YaCTO, HO NOYTU BCErAa — HA BEKA.
[nasa 1 ocHOBATENb AEBENONEPCKOI KOMMNAHNM
Yard Group Axppeit KowkiH noseaan Robb
Report 0 Tom, HACKOABKO CTHAb M KAUECTBO
HOBBIX 310HWI1 3QBMCAT OT BKYCA M prnocodmm
BOAENbLEB CTPOMTENbHBIX KOMMAHMMA

sanican AAPE 30NIOTOB 070 AMMUTPUF XYPASNER

«leTeplypr AaBHO oNUCAH, 4 UTO He ONHCANO,
T0 A0 BUETS CAMOMY.

uuTatoii mucares
Mnana Asexcanponiaa Tomaapona masmia-
KMH HauTy Geceay o pasuTmi

er Anzpeii Kon
ropozckoro npocrpancrsa Camkr-Tlerepbypra.
C racemkon e noctiops

Ho CliepBa M 11070~
BOPHM 06 HTOM HOAPOGHEC, 4 ATEM 5 OTHPABAIOCH
5 Cenepryio Tlaansupy. aro6st ynisets nonsie

oBnexTE cobeTner

bIM 1A

Tonops o exmxiocti, Komiis pacckasbina
et 4T0 3270 yerexa b HTOM Guanee

~ ymenne
onenas Kavectso pie Bpeven, Byy i xor-
ICKLHOREPOM PETpO-aBTOMOBHIICI, AMBOTHCH,
AHTHKBAPUATA 1 UPEAMCTOR HCKYCCTRA, ARApeit

KOIIKHH HCIOAB3YeT COBCTIERMYI0 HACMOTpert
HOCTD B MHAYCTPHI HCABHAMMOCTH — 005~
CAMHAET KAACCHKY ¢ TCXHOIOPMAMI, OTAAET
JaHB BpeMer 1 360THTCS 00 AKTYATBHOCTH
Cerost mMemTo pasBITHI BKYC H03B0TICT Tpe-
THOPATD B KI3HE, APXHTEKTYHbE HPOCKTH, Ko~
TOpbIE CTAHOBSTCA OCTONPHMESATEABHOCTSMI

Tereptypra.

Angpeit, pacckaxure o
nonepcxomy Gramecy.

atleM myTH K jtene-

s Be

K 110681 0TKpHTISM B Giamece M xa
Beat Mo yBeuenus. B gensnoctiie npocnyics
niTepec K HoBoil Torxa npoheccun pueatopa
HO3HEE — K WIYHEHII0 MeA /Y HAPOJHELS K-
THK B IPOJA’Ke BHOBD HOCTPOCHHHIX 0GHeKTOR,
S1 BIQC ATCHTCTROM HEABILKHMOCTH, @ CACAOM
POIIONLIO TOIPYKEHIE B CAMYIO CYTh — COta-
HHC I CTPOTEALCTRO KIS

TIpst KaxuX YeTORMSX Ha KapTe rOpoa mosts-

ASIOTCS APXHTEKTYPHO SHATMMBIE POEKTEHI

Koraa canopeatiaamiis i canie cov

Th KpY-
TOit MPOJTYKT /UL ACBEOMEpa BaHEE TOTOTO 3a-

paGarbimanis aener. Tpuney npivep: nowio
VBICUCHIS POTPOKAPAMH, TACAMI I IIPEMCTANIT
HCKYCCTBA, HEAABHO 5 OTKPHUT 413 ceft ay/umo-
CHCTeMB 1960-X r010m. OIMyTHA, 4TO Y1aBHBaIo
n

€A, KaK 3BYHT My-

aHCH — PasHUILY, MEAK T

B ABWKEHWM AJIEKCEV MMHCK

Korenuuna pecrops
ha Farang Kkpyrunaca

Murepa Gpankonawa

Auexceit TTmcxit He BpbBaCs 12 MocKoBC
PECTOPAHIYIO CHIERTY, OH BBIIIEA THXO 1 CHHOKO
Ero cramusit pecropan Regent not yoxe mecs
paboract n nentpe Mocknst Gea nomeckin i
BPENSH HAKOIIL COMMAbTE CITHCOK TOCTOR T
rocreit. Caeityronuny npoexroy Huticroro o
611 crars, Farang, oTKpLITIN KOTOOro Moc

CKast IyGAKA KAQTA TAPY €T, TIOKa WHE pey
B cramamke ma Mazoit Hirrexoit, b Gmrmest
6 «MummCTepeTRO>, ereHAAPHOM MecTe Has
2000-x. Tocte oTkpurTis pectopan mpopade
HEAO/ATO — -3 TAIIENII 3ANCACTIE MpHIL

3akpITh. O TOM, U0 CIYHILIOCh WABIC, 110Y

Farang

GhLIO peIlieHo OTKPHITH CHiORA, KaKHe
CTOpAHHbIC TPOHJBI TIEPEAHBACT CTO)
t Amapero 3o0Tony 34 py

sncsopoa Tank 500.

O necsoespemennocTi
Farang oncpeasn cuoé npesst. Exo wceli caus

APHELX TPAIIE BOXHOBICHO Kak My
MYM HITE PECTOPAHOR ¢ HoXOKCil KoHeIy
Farang crapronat asmacritieck, ¢ noAmoft 1o
Koit 1 s cron o, K coxaer
CHaBRoif Haeit OMGKOfi 65110 T0, 910 Mkt e
AL MARACMIIIAE BpeMera (HaCTY I Ka
w1opoit nirrox). B samex paiionc noofiic sanper
paory aamcacHnii oCIC 23100, 2 Y HAC BeTep:
e —

ke 107y HOY

06 UTANBAHCKOM aKUeHTe

Ml HE XOTe.IH CQRATHC 1 PCULTH OTKPAITS 1
POTOli MOCMY CepAILY IIONAKE HTATLANC
PecTopars. A B ITOre IpOIPATIE: Mt HCKa T
TYIo cepeTIILY, a ¢ B HTATHSICKITX pecTopatiay

npocry mer. ]
J10poroii) HrabATCKIT pecTopa
AIAM OO/ PYKH HepecITTaCIIE, 1 A

160 OTKpEIBATE TOMOBEL (a 315
x5 Moc

r



Clarins

N
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SPECIAL PROJECTS

The creative team at RR executes any communication tasks for your
brand within the specified budgets and timelines.

We craft a unique product that aligns with your brand’s DNA,
leveraging our expertise.

Timberland

pensa b K
et mecins
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COENUAJNBHBIN TNPOEKT

RR gbisicrmn, nouemy aparouieHHas
1 Kak AOBMTHCH OMONKMBAIOWErO

porpasya yxoxa Clarins
Precious nimotac
cpeictn, aaxond
ao10tHe aakon
e 13 it o

et noucTIie Aparo-
neasa dopay

HEHIHIM COCTATOM

10K J0ATO€TIS, KOTOpBIE yCIinBaeT

AHTHOKCHAAHTIYI0 SaUUITY KM, CTI0.

YMCHBIEI IO HepBLIX Hpi-
AMAKOR CTAPCHILA, COXPAILAA MOTOAOCTS
s KpacoTy Haor,

Iepauii mar — ounmene. Markuii

HO3BOET IDODABOTATS TAKe TOVILIIO-

30JI0ThIe
npasmuja

NIVHWS 10 yXOMY 32 KoXelt

Clarins Precious — 6e3ynpeuHbiit OAapOK TeM, y KOro BCe ecTb,

pe3y/sTaTa BCEro 3a MsiTh Waros

HOB LT pe

KA IYaIla, 0K N

i TexmiKoii Macca-

0Ky 1 YCHT yB-
crnen

(0¢ nocrpusTHE YX01a
Caeaysomuit sran — cumopotica. B xon-
e Precious mx we. Hepras — Le
Serum ¢ apexros wrroneroro
THITA — U151 TEX, KTO JKeAaeT mianih-
kon apsbrocti. Howmo

e o1 npua

IKCTPAKTA CILAPHILBI HOUID, CHBOPOTKA
PAHT HOIMCAXAPHAL OBCa, 06~

pay

He 1 Koe HoATATHBAOMT
«acapracy: on obec

e

CIHEIUMAJABHBINN IPOEKT

MAEAJIBHO
MXEJNTBIE

«HaM He Hy>KHO BbINI0 HYEro MeHSITb, MOTOMY YTO Mbl CAENaNM BCE MPaBUIbHO
C NepBOro pasay, — C ropAOCTbIO FOBOPAT B KoMMaHuW Timberland o csowx
MOMEHTA/IbHO Y3HABAEMbIX ENTbIX GOTUHKAX Ha pe/ibedHOM NofowWBe.
Mouemy e 3Ta MOAE/b FORaM He TepAET MONYASPHOCTI?

[ Tosepc wecrurpanoii hoprst
Butters, Yellow Boot, 6 Inch, Constructs’
10061, <Tnniepsn... Ho, xax
Sy
SUHOIEL BO BCEM MHPE — CpaTy TORIMAIOT

t peus. C 1973 vo o
AQKC HOABILTACh ICPBSE APa CALITHX

60THIIOK> ¢ TOTOTIHTION BBILE BOTBHCTOrO

suai, 1 feHITe M — X MILI-

/1epeBa, O HEUAMEHHO YHaACMEL —
Graroxaps koke-yGyKy

enu gccsrineruit, Ho mnora otk
MEHSIOT LBeT: X Ky TR CTa
IO HABECTHBIC MOAIbIC Gpe st 3112~
seesurocr naycanor ¢ Timberland co-
ecse Koncku, Cpeu i Hamy
MEBIIIX KOLTAGOpAIIIii — COTPY/TIECTBO
€ David Z (1998), Becline (2014), Off-White
(2017). Jimmy Choo (2020, Tommy Hilfiger
(2021), Veeneda Carter (2022), Supreme
(2023).J[ffound (2024). Louis Vuitton (2024).
Ho 410 He TO.15K0 B yHHKATbHOM 05 TiKe

Crethia a HesoMaTepiaa, co3
rexnozorun Timberland An
 CHTEMOlE HepenEpIYTOro KORYCa, HOTT0-
A0S YD 1IpH XOABGC HOAKTAAK 13
HCpUATOUHON KOAKI H MK KoK

sk ¢ noporosow. Kymints oxexriie Go-
tuirns 5 Poccits MOKIO B cerit Maraiion
s1a catire Bootwood

< oo noae

pucyKom obecneun

KOHTY OB, PORIYIO TEKCTYPY. 17
1 custne. Bropoe cpeactno —
chnop 10 LHuile en Ser
dopye peanzona
MUKpofTon s TexHoTor s

{HKPOKATICY/IbI, KOTOpHIE
BAIOTCH 1A KOAKE L B MOMe

cenms Ut MaKeiman

COCTAB MACA-CHIBOpOTKH BXO
HepAILHEL OKCTPAKT AYHHOTO

CTIMyTHpYIOmIE HOWHYI0 a3

Thib AT Y HKT: BOC
mmasomuit kpex. On npect
JABYX TeKCTYpax: oBbIuHol 1 Ha

ot (st oug
nenoansonamis ma nous). e

PKCTPAKT KATIAIIX03 i KOCTOYe]
JOCCKOI BUIIHI BRYIE ¢ Mac
ez 1 prravmom C gesax

J010TOI K210 K MOIOAOCTH H K|

pxocTsio
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DIGITAL FORMATS

Branding

Billboard

Benn

Manmigd  [aoepofi  Yacd uroncieccns lospen fxmd Faseend

“ - 2 : "mwm
ea | ALRosA

= RR CTMIE WH3HA  NEPCOMB  MOTOPB  BMEYATNIEMMS  JAOPOBKE g Q @

KNYBHBIE [IC WMTENBHBIM ALPE 1

F@HKAECTBERINATS

rasAc
Memencnep Fpynne BTG Q@

will LTE &=

TPEHADbI B 9/IMTHOM
HEABM>KMMOCTH B
2026 NMOAY:TAEB
MOCKBE HAMTH
MHBECTMLLMOHHO
BbIrOAHDbIM OBBEKT

Parallax

Kak npesparure
Crnpoc Ha YINTHYK HEABIDKIMOCTE B CTOMIIIE JAHTEIBHBL H
W e nepeiaer

B KompopTHOoe
Ny TemecTsne
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SPECIAL ONLINE PROJECTS

RR team will create a project based on your brief, designed in the editorial style of RR

RR x Forma
RR x Honggqi

HOBbIE  op/9QHTL

HM3Hb ¥ pexn

Sl | L1XA LABALD

HAHA PACKOBAJIOBA AJNEHA JIEAHER ERATEPHHA KPYT/IHK

MHBECTUIINU
MEDIA KIT 2026 —


https://robb.report/motors/98287-novye-gorizonty-kak-hongqi-pereosmyslyaet-lyuks/
https://robb.report/stil-zhizni/99405-edinstvo-protivopolojnostei/
https://robb.report/stil-zhizni/95879-tihaya-gavan/
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BEST OF THE BEST. RR ANNUAL EVENT

RR. Lux. Personalities. Business, following an established tradition, invites its partners—market leaders—to a breakfast event
dedicated to the launch of the September issue, which annually features the Best of the Best rankings. The guests of the event
will include prominent players from the Russian and global luxury markets, as well as influential figures in the business world.

*Meponpuamue

MEDIA KIT 2026
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ANNUAL AWARD.
RR. BEST OF WELLNESS 2026

The RR. Best of Wellness Award positions health,
longevity,and beauty as the highest form of art and
personal investment.

Nominations cover the entire longevity ecosystem,
the concept of a healthy lifestyle, and harmony |
of body and spirit. k

The award recognizes not just quality, but
breakthroughs. A shortlist of new products,
programs, discoveries, and services will be

selected by the ediforial board from among ; Award Philosophy:
the launches of the past year.

The winners will be chosen by an expert jury. For those who

The results will be published in the April 2026 create trends

issue of RR. The winners will receive their award 2

at the final ceremony, a private dinner. not follow them

MEDIA KIT 2026



CONTACTS

PUBLISHER ADVERTISING DEPARTMENT
& EDITOR IN CHIEF

MARKETING DEPARTA

Advertising Director Marketing D|rec’ror

Alexandr Pigarev (real estate, beauty, technology, travel): )
a.pigarev@imedia.ru L ER T E
+7 903 002 2568 I vasina@imedia.ru

+/ 495 252 0999
MANAGING DIRECTOR, +/ 903 240 4200

- al@ edia-ru -
+7 495 252 0999

+/ 903 790 3011

The part of media holding

INDEPENDENT
/ MEDIA

\. \\§

Corporative Digital adverfising
Director _(finance):
~ Khris

CEO
Natalia Vesnina

WWW.IMEDIA.RU
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