LOUDER!
BRIGHTER!
FOR YOU!
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VOICE is a project of the
Cosmopolitan team, female
media brand Nel. This is the
voice of active girls and
women who are changing
independently their lives and
the world around them.
VOICE is the voice of the
importance of a women's role
in rapidly changing world.
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VOICE is about honesty,
sincerity, individuality, energy,
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a Hello, dear!

]
A year ago we promised that we definitely keep priority directions.
would not only adapt to a new reality The main point is that we will
but would change it for ourselves. inspire, delight and lead!

We've done it!

THE VOICEMAG — Women's brand ~ We promise: it will be louder!
Nel — there is no doubt about it. Stay with us!
We not only continued to do our

best on the market, we also got

more freedom and now create only

what we like ourselves. In this case,

we are the ones who set trends on

glossy market!

In 2024 we will continue creating

bright special projects, will impress

by new creative formats and we will

EKATERINA VELIKINA, Editor-in-Chief
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website thevoicemag.ru
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years average age J 58% o mln

of the visitor
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DIGITAL

desktop

— VOI‘ E HOBOCTH  3AQPOBRE  MDAD  KPOCOTS  3BE3abI CEKG Q

07 %0001 A0 3apAdoTea; Yek- TeekpoBe Rk 3aMTATLCR OT paxa? & Culk CBAPLINKE, NepELlil vys
KOTOPER YASAHAS TPVAR M3-338 ANCT TBOEMO YOREXE HE 3HaAZ, KaK BhICASANT MaUd NPOCTEX npagia Wkt TI\]]MEHI NoOCVMaTPRE.
[PAKA 1 OTKB3EABCH l|ocu¢a TTpHroks; & Wil KBKIM CTas Kpacasel Tpu

Bawa vecTb! C noMolLbi0 3TOro (paLiH-
TplOKa aaBoKaT Aenna BAIOOMAa B cebs
BeCb MUp

BCE HOBOCTY

Billboard / Banner 1260 x 250/ Banner 300 x 600/

VOICE HOBOCTW 3A0POBbLE MOAS Kpacora 3BE3AbI CeKC

LT

Euaunn EBreHma Cepren Okcara KpuctuHa Ca
Kunpkopos LWabyHuHa Jllazapes Camounnoea Cupopoea

X

Synchronized banners/Branding / Floor Ad / Skyscraper /Instream

TaTbaAHa
fAikoenesa

— 1260 x 250

300 x 250

—— 300 x 600

the
VOI‘ E MEDIAKIT 2024
MAG

advertisin
J NATIVE ARTICLE ANIMATED ARTICLE‘

opportunities
of thevoicemag.ru

THEVOICEMAG

KaK BLIfASANT Hetlyna, OT x0bbK A0 3apaboTKa: Hek-
KOTOPas yAGANAG TPYAD M3-38  AWMCT TBOEID yCrexa

paka 1 oTKazanNack

OT MMOAAHT OB

drrqouw

Kak BLIFAAANT e, OT X061 A0 sapaboTKa: Hek-
KOTOPas YABAMAA FPYAb M3-38  ANCT TEOETD YCrnexa

paka 1 0TKazanach

OF INMIAGHTOBR

Full screen/ Parallax/ Billboard / Banner 300 x 250/ Floor Ad / Instream
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Stories ]
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= VOICE o JZ ORI

hdbd e

Tﬂ't-”"ﬁ TaTeaHa Eﬂl Ceplep EARANT Ty
fAxornesa i, Ia33fien Kupdpos

¢ 1MH . He boiics
akfnepnmem‘npﬁpa'rh  C TUTHTPOM JIAKOE, —
LBETHOM pPeHY CMOTPHTCS OYEHb OPUTHHAIBLHO
I CPHSY IRE HACTRAMBACT Ha NPASKHMYHbI .



http://www.thevoicemag.ru/fashion/trends/ispanskaya-kollekciya-s-russkoy-dushoy/
https://www.thevoicemag.ru/psychology/career/kak-povysit-dohod-i-obezopasit-sebya-rabotaya-na-frilanse/
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magazine
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} OF ONE ISSUE
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34, 525 000

f19% [ ISSUE ]
years average age

Of the reader 32 6 issues per year
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REAL INTIMACY

The first issue of the year goes on
sale on the edge of spring and takes
a wide glance on the strength and
deepness of people’s relationship.

FASHION: Key families if the
fashion industry, unisex jewelry,
shooting with dancers.

BEAUTY: Trends, life hacks on
beauty routine and products from
China. Spring make up collections.

CAREER: How to —the best CV.
On-line schools

N29
GENERATIONS OF THE 80'S,
90'S, 00’S DETAILED PORTRAITS

We investigate their weak and
strong sides, their charactersand
what we should know about each
other.

FASHION: Trends Spring/Summer
2024 (catwalk and shopping),
outerwear for the off-season, shoes,
bags, jewelry.

BEAUTY: Time to get ready for
summer —diets, home and

professional training, beauty
products to correct your form.

N=10

TEMA HOMEPA:
MUCCNEOOBATEJ/IbCKUN
TOURISM

We research the topic of active
travelling and entertaining regional
studies: how to choose a place to
visit, plan the trip and discover the
history and culture of this place.

FASHION: Holiday outfits (active,
beach, mountains, city). Advice how
to wear ethnic prints, boho style.

BEAUTY: Manicure and pedicure
trends. New coatings, shades,
design. SPF beauty products test
drive.

Ne1l
BIG FASHION ISSUE

Main trends and collections of the
season.Experts’ comments,
fashionista hints.

FASHION: Style types —do they
work in choosing clothes. Big
selection of autumn/winter trends
(coats, eco fur, bags, boots).

Techniques to collect a capsule,
stylist tricks which we can't do
without.

BEAUTY: Special hair section - care,
coloration, styling in beauty studio
vs home.

EDITORIAL PLANS 2024

N=212
FINANCE AND CAREER

How to spend and save money
correctly, succeed in your career.
Real people reveal their success
stories.

FASHION: How to hack an office
style, tricks to save on clothes but
not lose quality. Shopping therapy
(the edge between treating yourself
and becoming a shopaholic). Office
suits, watches, bags.

BEAUTY: Aromatherapy. How to
use a scentto putyourselfinaright
mood, cheer up or to create a
special atmosphere.

SPECIAL ISSUE

TRADITIONAL NEW YEAR ISSUE
—ALL ABOUT LONG- AWAITED
HOLIDAY

FASHION: Party looks selection,
glamorous accessories, shoes,
jewelry.

BEAUTY: Best products with wow
effect, NY make up, beauty limited
editions, beauty advent calendars.

CAREER and FINANCE: For those
who have decided to restart their
career in the new year

the

PRODUCTION SCHEDULEIN 2024

CONFIRMATION OF
AD LAYOUT. SAMPLES
FOR TESTING

CONFIRMATION

MONTH OF AD SPACE

Ne28 27 December 2023 12 January 2024

Ne9 21 February 2024 7 March 2024

N210 15 May 2024 31 May 2024

N2 11 17 July 2024 2 August 2024

N212 24 September 2024 4 October 2024

SPECIAL

ISSUE 30 October 2024 15 November 2024

READY-MADE
INSERTS FOR
PRINTING
HOUSE

29 January 2024

25 March 2024

17 June 2024

19 August 2024

28 October 2024

2 December 2024

‘ I MEDIAKIT 2024
MAG

RELEASE

17 February 2024
13 April 2024
6 July 2024

7/ September 2024

16 November 2024

21 December 2024
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VOICE
KAK 1 MPOBEN

NETO

TOWGOUKI CO CIYLWEHKDH, PEIWHOERIA BMXitK
W HEpBENalLKK-HHA38 — SNnofepel NOOSNMMMcCH
BOC MO HaH A 13 OeTcTea

Ha 4YTO UaAVT L'lp'l'l'IC'['hl ﬁll_."ll._'"l'll }‘HL-'M-[ COBC ELL ;{l}ﬂpﬂihl

P i

CDM PocTenekom
. (WINK)
How | spent summer k Price of beeauty
Announcement period: 3 weeks Announcement period: 3 weeks

Unique views: 35 000 Unique views: 23 000


https://www.thevoicemag.ru/beauty/star_beauty/cena-krasoty-na-chto-idut-artisty-baleta-radi-sovershennoi-formy/
https://www.thevoicemag.ru/stars/people_and_parties/kak-ya-provel-eto-leto/

SPECIAL PROJECTS VOICE eosron

Ny
WY,

/ \
Lpp N

KPacoTa  30e3Akl COKE B @ @

= VOICE e saopome wosa  pocora soossss cexc Ty X Q @ = VOICE  rosscr  ssoposse
VOICE X [malTRAave
BecHe 'ﬁoporg:
NMETO. 3BE30bl. OTMNYCK! npeobpaxaem cebsi 1 CBOU JOM

AcCTponporHos ana Bcex 3HaKoB 3oauaka
OBHOBW CBOW A0M, A0CYT W 0603 HMIHA 3TOW BECHOW BMECTE C HOoBMHKaMY «ALLLAH»|

MnaHupyeLlb OTNYCK M pasayMelBaeLLb, O W kak ero nposectu? OTnMYHO, Thi KaK pa3 nNo agpecy. AcTponor pacwwdposan
CHMrHanbl Janekux 383 M NOAroTOBMN NPEACKA3aHWA Ha NeTo, a cepeuc BpoHupoBaHua oteneid MTC Travel — kewBak oo 10% Becua TREMMLMOHHE Topa '1|):_‘;|5-_r SCTEHA 10 Buopnasa. T ||_':V.:'_Z-"JL",EI OHMBAET. 3 BMECTE C HEM W Hak
B noezgkax no Poccuu v BecnnatHbii poyMWHE 38 rpaHnueit. Kyna oTnpaBnTecs M Kak NonyYuTs OT 3T0M0 NETA MAKCUMYM — BCe :
B Hallem ropockone, enepeg!
wALLAHSY Bo BRema KOTONbLIX MOKHE nerko GOHoBMTH BT 1 ceoh GBpas wiuaHn Bea nidiliHnK TPaT.

woqaTea Bonblle RErkocTy, HOKOCTH W HOBBLX OTKPBITHIAL Kak Das Cenuac cTapTyHOT HEQEM MAPOK

Bbi6Gepu cBoih 3HaK 30gMaKa — U BCe y3Haellb BrosxHoBnsiAca nonbopkami Ha BOE CAYHSan sUaHE i COeNai 3Ty BecHY APKOW 1 JanomMyHaoeRcs!

BoiBepn aHak
SO AOM NARDCTARDN

Ans 3p0poBOro
obpasa »u3Hu

KYPC Ha AErKOCTE — ¥ 8 2TOT P23 HUKSKWK OTTOBODOK W EHIUHY

AUCHAN

Summer.Celebrities. Way to spring

Vacation!

Announcement period: 4 weeks Announcement period: 2 weeks

Unigque views: 70 000 Unique views: 50 000


https://www.thevoicemag.ru/fashion/shopping/vesne-dorogu-preobrajaem-sebya-i-svoi-dom/
https://www.thevoicemag.ru/horoscope/monthly-main/leto-zvezdy-otpusk/
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— K HOBOMY rofly?

CKNAQbIBAETCH ¢ = BEPEM HA 3AMETKY:

3 KBAPTUPbl C YMHbIMIA

Oawsa ecny Tel NPUBLKTE BCE OEPHETE NOM KOHTPONEM, HE CTOWT 2

HEQOOUEHNBATE (HAKTOP HEORWOAHHOCTH — ToT CEMEIN,

XKOTOPEIA Mil NPUBEIXNW HA3LBETE € IAHOHOM moanocts, Whoma MCKYCCTBO HE
ONA3ALIBATE MO YTPAM

MNINAHUPOBKAMKA, KOTOPBIE
BAOXHOBSAOT BCE M3MEHMTD

EHE3ENHEE OSNE NOABRNATCA OFHO 38 GPYTUM 1 KEMETCH, HTO
MpoLYE OTHA3ATECA 0T NNAHOE, “BM BoS yonete. Mopa crmaquTs

OCTRRIE YITIhI W 3abure o sonHesin! Muwkne 3860TH MCMAPATCR
Gnarogaps HEwesy cobuTeRHomMy nomouHny. MpocTo Beifapun
CHTYALMIZ, BOTOpan Tebe OTRNMKBETCR. ...

¥ 3 KAK BCE YCMNETb
i W UMETb BOJIbLUE
e e | CBOBOJHOI0 BPEMEHMU

CBEKPOBL CE30H JIETCKMX

BNH3Ko! YTPEHHWKOB
HyBCcTEY S, KB O0M He zabype sapAowTe
EOpYT NepecTan GeiTh cumaprioH. Yrobbl CHUMETE

TEOEH KpanocTei? BOE HA Hamapy!

Tefal

Folding smoothly k Take a note

Announcement period: 2 weeks Announcement period. 4 weeks

Unique views: 90 000 Unique views: 50 000


https://www.thevoicemag.ru/lifestyle/technology/gladko-skladyvaetsya-kak-vse-uspet-i-imet-bolshe-svobodnogo-vremeni/
https://www.thevoicemag.ru/lifestyle/stil-zhizni/berem-na-zametku-3-kvartiry-s-umnymi-planirovkami-kotorye-vdohnovlyayut-vse-izmenit/
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: >k KoHcunep v pyMsaHa:

i
* Bbl6mpaeM I/IAeaAbH BbXKMMaeM MakKCMMYM M3 3TOIM napsbl
CYMKY ceOe 1 B NoAaQ

-.-*I

PyMaHa Ha CKy/lbl, KOHCUNep — noa
rnasa?’ Kak cky4Ho! A rmaeHoe,

He npakTiyHo. denmmca noapobHbIMK
ravgamu No HaHeCeHWK 3TUX CPeacTs.,
a 3a0QHO paccka3bliBaeM Npo bbloTr-
HaxoOku mecsaua.

. NPAKTUUHDBIV TVA NO TPEHAAM
OT peaakTopoB Voice

.'""".l;,./

CropuM, TAKOrD ¢ KOCMETMKON Thi BLUE HE fenana

Mbi Npegnaraem CMEeLaTh KPEMOBEIE Dy MAHE

W KoHcvnep — ana 2G4 eKTa eCTECTEEHHONS pyMAHLE
ByaTo Tebs KTo-TO 3acMyLLar.

PytaHa nyslle BIATE © MManypoHOBOR KUCNOToR,
yToBLl CPEOCTEO NIOTHER CNWBANOCE © KOMER,

KoHcunep OepK C NerKor TeKCTYDOW, Han oMy HamnLWe

Stokmann

Choosing the perfect bag k Conceafleg.and blush: Making the
most of this pair

Announcement period. 4 weeks Announcement period:. 4 weeks

Unique views: 25 000 Unique views: 32 000


https://www.thevoicemag.ru/fashion/trends/vybiraem-idealnuyu-sumku-sebe-i-v-podarok-praktichnyi-gid-po-trendam-ot-redaktorov-voice/
https://www.thevoicemag.ru/news/beauty/konsiler-i-rumyana-vyjimaem-maksimum-iz-etoi-pary/

SP

EC|AL DRQJ ECTS VOICE MEDIAKIT 2024

image

/ \
Ty

o - " - - ™ — i
VOI{ E HOBOCTH  3AOPOBLE  MOAS  KpacoTa  3083ALI  CEKC K a @ = VOI‘ E HOBOCTM  3AOPOBLE  MOAA  KPAacOTd  3BE3ALI COKC BN ERA Kpyr 4 Q @
— 1AL

Kak pa3o6parbcs B cocTaBax
KOCMEeTMKM: NPOMAM TECT Ha SHaHue
6bloTu-uepornudpos

Mpw nokynke KOCMeTUKK BuiBaeT CN0XKHO pasobpaTkcs

BO BCEX HHOaHcax cocTaBa, 0cobeHHOo ecnm Tam AecATKM
KOMMOHEHTOR — €LUE M Ha aHIIMIACKOM A3bike. [asaii
HEeMHOro yrnybumcsi B 6bH0TU-TEOPUI 1 06CYAMM BONPOCH,
KOTOpPkIE BO3HWUKaMT NPW YTeHWW KOCMEeTUYecKnx
3TUKeTOoK. B KOHLe Teba XAET CHopnpu3 — NpPoMoKoJ,
4YTO6bBI NPUCTYNWUTL K 3aKpenaeHno 3HaHni Ha BbTK-
LONUHre.

[ lcnxoAormng
LLHONWHTA:

Kak ohd-npainc cnacaer
HaLly HepBHyiO cucTemMy

MpoiiTh Tecr

KTo X0ThL pas nokynas ouepesHol TOT WAKW CYMKY BO BREMA MPUCTYNA HOUHLIX NORYNOK, @ NOTOM NoAYYaA NOChIAKY
WoAYMEA ©A Kak, MABHHUTE, 8 BYAY HOCWTL CTRAYCUHLIE NepLA Ha BEALBETeL — NoAHMMATE pyKy! Mol KcTamw,
TOME COCTOMM B 3TOM KAYDE OTHAAHHLIX WONOTOAUKOE, KOTOPGLIE KAVKSOT HE KHONKY ONAAThl, AGAE HE 3aMeuasn
atoro. BepHee, cocTofall — A0 HEABBHUR NOP, KOTAS OTKPBIAKM An cebn Marmo oddi-npaiic wonirra 8 Familia

i

EALKLHA
HeT, cepbe3He, Mbl, MOMHO CKA3aTL, JANUCAAMCL B aAenTsi. M Tenepk cofupasmch NoceaTuTs Tebs 8 aMBaccasopk 0 P
othdr-npaical Hukakoro AABAEHNA, TOABKO PAUNOHAALHEIE (DEKTHI, KOTOPLIE AOKEXKYT, HTO WonuHr & thopmate
:: Terw: b
#MOUCKE COKPOBMILY ACHCTBUTEALHO NOMOraeT HepeHOl chucTese, 1 oveds (oveHsl) pasyeT DAHKOBCKYKY KapTy,

Gold apple

The psychology of How to understand
shopping the composition of cosmetics

Announcement period. 4 weeks Announcement period: 4 weeks

Unique views: 55 000 Unique views: 28 000


https://www.thevoicemag.ru/beauty/body/kak-razobratsya-v-sostavah-kosmetiki-proidi-test-na-znanie-byuti-ieroglifov/
https://www.thevoicemag.ru/fashion/shopping/psihologiya-shopinga-kak-ofprais-spasaet-nashu-nervnuyu-sistemu/
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DEMOGRAPHICS / RUSSIAN NATIONAL MOSTOURISM
PROJECTS

MOSCOW EXPORT CENTER

P M a @

— VOICE HOBOCTH  JAOPOBLE  MOAN  KPOCOTO  3Be3abl - Cexe = VOI{ E HOROCTH  JAOPGEE  MOAR  KPacoTE  3B03AL  CORC = a @

He BbIOupaTb MeXAY AeTbMU 1
AEHbramu: Kakyt MoAAEpPIKKY
MO>KHO MOAYUYUTb OT
rocyaapcTBa

«f XoTeaa co3AaTb MACAALHLIN
ANSL cebs cHek»: 3 ncrtopun
JKEeHUWNH-NPEeANPUHUMATEARH,
BbILLGALINX HA MEXXAYHaPOAHbIV
PbIHOK

,-_')J_' M — JT0 .\N,il:ll)lan. @ WX BOCNUTAaNNGe — 270 TaAaan T, Kot I)i_ll-ll.&
PACKPLIBAETCH YAE BO BpevA MaTepuHcTea. He Becnokoiics, uto v
Teda He XBaTUT PecypPCOB HE BOCTIMTAHWE pebeHKa: B HALMOHAALHOM
npoekTe «AemMorpatinan MHOM0 NOARIHLIX Mep NoAsepxkn! HaTtanss
MOCKBUTIHE, MUDTOASTHAN MEME W OCHOBATEAL EFJIJII,L\{J L AT
38 AM3IHBY, NOASANANCE CBONM MHEHMEM O CHACTANBOM MOTEDHUHCTEE

e
C HE AEHLLH-
OABKL #EHUIH-

Taru:

|||||

Happy Moscow teatime Stories of women
motherhood entrepreneurs

Announcement period: 3 weeks Announcement period:. 4 weeks Announcement period: 4 weeks

Unique views: 31000 Unique views: 52 000 Unique views: 25 000


https://www.thevoicemag.ru/social/charity/ne-vybirat-mejdu-detmi-i-dengami-kakuyu-podderjku-mojno-poluchit-ot-gosudarstva/
https://www.thevoicemag.ru/social/charity/kak-rabotaet-blagotvoritelnyi-fond/
https://www.thevoicemag.ru/lifestyle/stil-zhizni/zimnyaya-moskva/
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MAGNIT PARTY k HEALTH ABC k

One of the most unusual parties of the magazine in Camp style. One of Artplay

halls was set up to become a real Magnit supermarket with product shelves for REGULAR SECTION SPECIAL SECTION ON THE
take away. in the magazine WEBS'TE
with a button in the main menu on all pages of the
website
WEBSITE + VIDEG INTHE ~ SOCIAL NETWORKVK
“Schastye est’!” branded i |
1 meesiias poseRrtb bt e

10 or 15 articles

website

Landing, branding, more than 40 branded
materials

Camp party for
celebrities

+16 partners

2 Special project on the

npm‘u%sm_,
KOToG B
BoAe3HU NOAOBOI CMCTEMbI: Bpay CBbIBAIOTCH

pacckasbiBaeT, Kak He AOTMYCTUTL 1 He \
3anycTnTh \ t
A

Wy 4n
| / OTeKM, YeTAADCTD,


http://thevoicemag.ru/
https://disk.yandex.ru/i/FFDvLyuCBBgpEw
https://www.youtube.com/watch?v=ZLDvGvk99Bc
https://www.thevoicemag.ru/tag/azbuka-zdorovya/

SPECIAL PROJECTS

VOICE X MOSKVARIUM

DARLING, I'M ON VACATION!

A bright event in honor of March 8th

with master classes and public talks.

THE VOICEMAG combined business
with pleasure: presented its 3rd

spring issue and invited girls to take

their mind off the hustle and bustle
by arranging a real vacation for a

day.

VOICE X PUBLISHING HOUSE

EKSMO

WHAT AWAITS ME IN LOVE?

A bachelorette party for the
audience of the media brand and
guests of the shopping center
with public talks and master
classes. During a bachelorette
party the bestselling novel by
Colleen Hoover was presented.

/ \
AT

VOICE X TU PAVELETSKAYA

PLAZA

26 MAR-27 MAS

SHE INSPIRES!

A series of master classes and
performances by bright media
personas for the audience of the
media brand and guests of the
shopping center.

the
VOI‘ E MEDIAKIT 2024
MAG

VOICE X CDM

HOW I SPENT MY SUMMER

A private party for celebrities,
bloggers and influencers on one of
the most romantic roofs in the
capital. The guests plunged into the
atmosphere of childhood for one
evening and became teenagers
again.


https://vk.com/video-28429027_456249803
https://vk.com/video-28429027_456248421
https://vk.com/video-28429027_456247616
https://vk.com/video-28429027_456247895
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ABOUT YOU

PROJECT SMART
PODCAST TALKS

NEW YEAR RESCUE

HEALTH ABC



https://www.youtube.com/watch?v=xN1WU7GVi8s
https://www.youtube.com/watch?v=rTWFPgLou-E
https://www.youtube.com/watch?v=KEA-Giq13E4
https://www.youtube.com/watch?v=xN1WU7GVi8s
https://www.youtube.com/watch?v=rTWFPgLou-E
https://www.youtube.com/watch?v=KEA-Giq13E4
https://www.thevoicemag.ru/stars/interview/2024-god-prognozy-ot-numerologa-lyudmily-rosohi
https://www.thevoicemag.ru/stars/interview/2024-god-prognozy-ot-numerologa-lyudmily-rosohi

NMPEMWUA

NNMABHbDIE
JIMLIA

AWARD IN WHICH WE
REWARD THE MOST
SUCCESFULL PEOPLE IN
VARIOUS SPHERES,
ACCRODING TOTHE
VOICEMAG

Media brand THE VOICEMAG selects
and triumphantly awards those who
embody the spirit of THE VOICEMAG —
independent, ambitious and individual,
those who create, improve and set
trends. Among the laureates are the
most successful people in cinema,
music, television, business and other
spheres.

awards

BEAUTY AWARDS

eXeroaHasi npemMunsa KpacoThbl ‘

ANNUAL BEAUTY AWARD
INANEW FORMAT

Presentation of the winners &
Awarding ceremony

More than 80
winners

M A N AW ARDS

AWARD FOR THE MOST
SUCCESSFUL AND
OUTSTANDING MEN IN RUSSIA
IN VARIOUS CATEGORIES

Throughout 28 years we have been
writing about women and for women.
We discuss everything that concerns us:
celebrities, beauty, fashion, career and,
of course, love.

During this time we have done hundreds
of interviews of outstanding persons,
thousands of articles on psychology and
relationships. We received millions of
letters from our readers. Eventually, we
know precisely, what kind of manisa
man of a dream.

the
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CWNA B HEHLLIMHE

AWARD FOR CONTRIBUTION
TO THE DEVELOPMENT OF A
WOMEN'’S ROLE IN SOCIETY

Women in Russia are becoming
stronger and more independent. They
set goals and achieve them. They never
stop learning, think out of the box and
follow their inspirations, becoming
really free. We are proud, that our brand
is not just a campaign, but also the
source of these changes.

The program with the same name
supports graduates of Russian
universities, dedicated to unite girls
and young women whose
achievements in different areas are
changing the country for the better.


https://vk.com/video-28429027_456250320
https://www.youtube.com/watch?v=mmFd8jkgpqY&feature=youtu.be
https://www.youtube.com/watch?v=Lkb_0k7Kmt8
https://www.thevoicemag.ru/stars/people_and_parties/oksana-samoilova-djigan-anna-sedokova-i-drugie-gosti-premii-voice-beauty-awards-2023/
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thematic projects

A SERIES OF MOAA BEAUTY DAY
WORKOUTS BE3 in Moscow and regions

rPAHAL

FUN FOR FIT k

WOMEN FORUM NEW REGIONAL
PROJECT
R : . Beauty Day in cosmetics and
on the topic “Financial . It's a support project for The main goals of the project perfumery stores in Moscow
independence a_nd feminine physical and mental health are to draw attention to light and regions
entrepreneurship” . lar fi . . . g .
with popular fitness industry in the regions, to
trainers and experts from spark the interest of Russian 15
various practitioners design community, to support Over K visitors.
MULTIPLATFORM PROJECT conduct training and small and medium businesses
PRINT + DIGITAL + EVENT master.classes for and.to help aspiring Ad campaign
magazine readers and designers. 62
spocial qUests coverage — over mIin
P 9 : The concept of fashion shows of users.
Specialized educational forum is a synergy of world trends
for improving financial literacy and national motives,
of the population and creation OVA PUBLIS historical and cultural
and development of own o heritage of every region of
business. N Russia.
QV. During these years, . .
women in our country have The first prOJeCt area was
got high level of A
‘ indelpfendgncewd Republlc of Bashkortostan.
internal freedom. e are
proud that our brand is not The show was produced by

just a satellite, but also

the source of these Artem Krivda.

changes.



https://youtu.be/aWGDu3aE9cY
https://www.youtube.com/watch?v=uo5kzfO9iPo
https://www.youtube.com/watch?v=lkTzjcDToDM&feature=youtu.be
https://www.youtube.com/watch?v=hP6B2dxHoZA
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http://vk.com/thevoicemagru
http://share.looky.com/profile/4900d325-766c-49d5-93a9-2b85cd99fe50

