LOUDER!
BRIGHTER!
FOR YOU!
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VOICE is a project of the
Cosmopolitan team, female
media brand Nel. This is the
voice of active girls and
women who are changing
independently their lives and
the world around them.
VOICE is the voice of the
importance of a women's role
in rapidly changing world.
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VOICE is about honesty,
sincerity, individuality, energy,

VOICE -
| CHOOSE
TO SOUND!
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a Hello, dear!

]
A year ago we promised that we definitely keep priority directions.
would not only adapt to a new reality The main point is that we will
but would change it for ourselves. inspire, delight and lead!

We've done it!

THE VOICEMAG — Women's brand ~ We promise: it will be louder!
Nel — there is no doubt about it. Stay with us!
We not only continued to do our

best on the market, we also got

more freedom and now create only

what we like ourselves. In this case,

we are the ones who set trends on

glossy market!

In 2024 we will continue creating

bright special projects, will impress

by new creative formats and we will

EKATERINA VELIKINA, Editor-in-Chief
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Sources: IM Data Hub, Ya. Metrics, monthly average in 2023
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advertising
opportunities
of thevoicemag.ru

NATIVE ARTICLE ANIMATED ARTICLE‘

= VOI‘ E HOBOCTH  3AOPOBBE  MOAA  KpPacoTa  3BE3Abl  CeKC Q
s

all ==

— 1260 x 250

KaK BBITARANT XKeHWHa, Ot x0G6n Ao 3apadoTka: yek- CeekpoBe Basepnu: Tel Kak sauntuteca ot paka? 5 ChlH CBAPLIMKE, NEPBLI MyXK
KOTOP&A YABAMAG TPYAR W3-38  ANCT TBOETO YCnexa HE 3HAAG, KaK BEIMAANT Mava NpocTeix NPaBHA Yutbl TypMaH: NOCMOTPH,
paKa 1l 0TKa3aAaCk Nocndpa Mpuroxuka, a mel KakiM CTan kpacaseu [Epu
oT MASHTOB nokaxem

300 x 250

= VOICE

— 300 x 600

Kak BLIFAAANT XKeHuuna, OT x0b0K A0 3apaboTKa: Hek-
KOTOPasn YAAAMAA FPYAb W3-38  AWCT TBOEro ycnexa

paka n OTKazaAach

QT UMIAGHTOB

drrqouw

o Kak BLITASAUT Kelwwuha, OT x0H6Kn A0 :;apaﬁoma: Hek-
KOTOPas yAGAWMAQ TPYAb M3-3@  AWCT TBOEMO ycnexa

pakKa u oTkasasach

OT MMINAGHTOB

Bawa yectb! C nomolbo 3TOro g3lliH-
Tproka apaBokaT Aenna BaloOuAa B cebs
BeCb MUp

desktop
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BCE HOBOCTH

Billboard /Banner 1260 x 250 / Banner 300 x 600 / _
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Puannn EBreHua Cepren Okcaxa KpuctuHa Cawa CroyH TaTkAHa Muta PomUH
Kunpkopos LWabyHuHa Nazapes Camownnoga Cugopoea AkoBnesa
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http://www.thevoicemag.ru/fashion/trends/ispanskaya-kollekciya-s-russkoy-dushoy/
https://www.thevoicemag.ru/psychology/career/kak-povysit-dohod-i-obezopasit-sebya-rabotaya-na-frilanse/
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AUDIENCE
OF ONE ISSUE
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‘_\ 9 [ CIRCULATION ]
6 250 000

copies
[ SOCIAL STATUS J
DISTRIBUTION

2 27+ 47

S managers specialists TRADITIONAL CHANNELS

- and employees Perekrestok / METRO / Pyaterochka /

E ATAK /Victoria/ O'KEY / Azbuka vkusa /

E Lenta /SELGROS /GLOBUS / EUROSPAR /
§. 3 Auchan /Magnit

F Internet platforms

Z’ _ Wildberries / Yandex MapkeT / OZON

|

s Bookstores

] TI% My favorite bookstore “Moscow”

students

>
%
]
Q
=
=
(e}

2.



- D

OR IN CHIEF

N<=8
REAL INTIMACY

The first issue of the year goes on
sale on the edge of spring and takes
a wide glance on the strength and
deepness of people’s relationship.

FASHION: Key families if the
fashion industry, unisex jewelry,
shooting with dancers.

BEAUTY: Trends, life hacks on
beauty routine and products from
China. Spring make up collections.

CAREER: How to —the best CV.
On-line schools

N29
GENERATIONS OF THE 80’S,
90'S, 00’S DETAILED PORTRAITS

We investigate their weak and
strong sides, their charactersand
what we should know about each
other.

FASHION: Trends Spring/Summer
2024 (catwalk and shopping),
outerwear for the off-season, shoes,
bags, jewelry.

BEAUTY: Time to get ready for
summer —diets, home and

professional training, beauty
products to correct your form.

N=10

TEMA HOMEPA:
UCCNEOOBATEJ/IbCKUMN
TOURISM

We research the topic of active
travelling and entertaining regional
studies: how to choose a place to
visit, plan the trip and discover the
history and culture of this place.

FASHION: Holiday outfits (active,
beach, mountains, city). Advice how
to wear ethnic prints, boho style.

BEAUTY: Manicure and pedicure
trends. New coatings, shades,
design. SPF beauty products test
drive.

Ne1l
BIG FASHION ISSUE

Main trends and collections of the
season.Experts’ comments,
fashionista hints.

FASHION: Style types —do they
work in choosing clothes. Big
selection of autumn/winter trends
(coats, eco fur, bags, boots).

Techniques to collect a capsule,
stylist tricks which we can't do
without.

BEAUTY: Special hair section - care,
coloration, styling in beauty studio
vs home.

EDITORIAL PLANS 2024

N=212
FINANCE AND CAREER

How to spend and save money
correctly, succeed in your career.
Real people reveal their success
stories.

FASHION: How to hack an office
style, tricks to save on clothes but
not lose quality. Shopping therapy
(the edge between treating yourself
and becoming a shopaholic). Office
suits, watches, bags.

BEAUTY: Aromatherapy. How to
use a scentto putyourselfinaright
mood, cheer up or to create a
special atmosphere.

SPECIAL ISSUE

TRADITIONAL NEW YEAR ISSUE
—ALL ABOUT LONG- AWAITED
HOLIDAY

FASHION: Party looks selection,
glamorous accessories, shoes,
jewelry.

BEAUTY: Best products with wow
effect, NY make up, beauty limited
editions, beauty advent calendars.

CAREER and FINANCE: For those
who have decided to restart their
career in the new year

the

PRODUCTION SCHEDULEIN 2024

CONFIRMATION OF
AD LAYOUT. SAMPLES
FOR TESTING

CONFIRMATION

MONTH OF AD SPACE

Ne8 27 December 2023 12 January 2024

N29 21 February 2024 7 March 2024

N210 15 May 2024 31 May 2024

N2 11 17 July 2024 2 August 2024

N212 28 August 2024 13 September 2024

SPECIAL

ISSUE 30 October 2024 15 November 2024

READY-MADE
INSERTS FOR
PRINTING
HOUSE

29 January 2024

25 March 2024

17 June 2024

19 August 2024

30 September 2024

2 December 2024

MEDIAKIT 2024

MAG

RELEASE

17 February 2024

13 April 2024

6 July 2024

/ September 2024

19 October 2024

21 December 2024
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CDM PocTtenekom

(WINK)

How | spent summer k Price of beeauty

Announcement period: 3 weeks Announcement period: 3 weeks

Unique views: 35 000 Unique views: 23 000


https://www.thevoicemag.ru/beauty/star_beauty/cena-krasoty-na-chto-idut-artisty-baleta-radi-sovershennoi-formy/
https://www.thevoicemag.ru/stars/people_and_parties/kak-ya-provel-eto-leto/
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= VOICE rovocu  saoposse  worn  kpacora  ssesam  cexe orsercreerian e ENOWN() = VO'CE GO ke
VOICE M TRAVEL
- BecHe 'ﬁoporg:
NIETO. 3BE3[Obl. OTMYCK! npeobpaxkaem cebs n CBOU JOM

AcCTpOnporHos gnsa BCex 3HaKoB 3o04uaka
O6HOBW cBOW A0M, AOCYT W 0BPA3 MMIHM ITOW BECHOW BMECTe © HoBMHKaMy <ALLLAH

MnaHnpyels OTNYCK U pa3gyMbiBaellb, [AE U Kak ero nposectn? OTAMYHO, Thl Kak pas no agpecy. Actponor pacwundpoean
CUrHansl fanekux 3Beaf U NoaroToBWN Npencka3aHna Ha NeTo, a cepBuc BpoHuposaHua otenelt MTC Travel — kewbak oo 10% . _ : _ e _ ) = g _ g
F ST E R % REMERREEVR Mo Tave o BecHa — TpaguuMonHo nopa npoByxaosHiua n obuoenedua. MNpupoaa oxUBIET, 3 BMECTE C HER W Hak
B noe3gkax no Poccuu u becnnatHbli POYMWHI 3a rpaHuLen. Ky,u,a OTNPaBUTLCA U KaK NONY4YUTb OT 3TOro neTa MakCUMyM — BCe
B Halwlem ropockone, BHEPEH!
wALLLAHS, BO BpeMa KOTORBIX MOKHO NErko 0BHOBWTE BLIT 1 C80i 0Bpas swuzHn Bea NKIIHKX TRAT.

ney

xoueTca Bonelle NEFKOCTH, APKOCTI W HOBEIX OTKPLITWIA Kak paz ceiyac cTapTyioT HEQENM MapoK

Bbi6epw cBoi1 3Hak 3oguaka — U Bce y3Haellb Baoxuoenanca NoO6apkamMi Ha BOE CNYYar 3UIHA W COENAK 3Ty BECHY ApKOA 1 3anomyHaowedos!

ﬂﬂﬁm‘:Tﬂﬁn

ns 3popoBoro
0bpa3a »u3Hu

DOK W EHAYHY

KyPpC H3 NerkocTs — W 8 3TOT P33 HUKEKWK OTTOR

Peakuiis caiita » — )
0 26.07.2023, 19:01 W VK 4 Ol 69 Link

Teru: ) ! |

AUCHAN

Summer.Celebrities. Way to spring

Vacation!

Announcement period: 4 weeks Announcement period: 2 weeks

Unigque views: 70 000 Unique views: 50 000


https://www.thevoicemag.ru/fashion/shopping/vesne-dorogu-preobrajaem-sebya-i-svoi-dom/
https://www.thevoicemag.ru/horoscope/monthly-main/leto-zvezdy-otpusk/
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[MAOKO

—— K HOBOMY rofiy?

CKNNAADbIBAETCH Il BEPEM HA 3AMETKY:

3 KBAPTMPbl C YMHbIMIA
MITAHNPOBKAMM, KOTOPBIE

Oama acny Te! NPUELIKNAE BCE OEPHETE NOS KOHTPONSM, HE CTOWT 2
HEQOOUEHNBATE AKTOP HEOHMOAHHOCTH — TOT CEMEIN,

2 MCKYCCTBO HE
HOTOPGIA MEl NPUBEIKNM HA3LIBATE «3AHOHOM noanoctus. WHoma Lo
aaaaaaaaa Lo copesioimmmnle e s ONASALIBATS 0 YTPAM BAOXHOBNSAOT BCE M3MEHMUTD
NpoLYE OTHAIATECRA OT NNEHOB, “&M Boé yonete. Mopa crnaguTs Kora Taoh Bace —
OCTPLIE YTkl W 3866Te 0 BomHeRrK! NTvwHwe 3860TW MCNapATCR MGKNOHHAK £MAM YTPES

finarogapr HEwWweMy cobbiTuiHomy nomowHuey. MpocTo Beibapn
CHTYAUMK, ¥oTopanA Tebe oTENMEAETCA. ...

¥ 3 KAK BCE YCNETb
el U UMETb BONbLLUE
wern o | CBOBOJAHOM0 BPEMEHMU

5

CE30H [JETCHMX
YTPEHHWKOB

CBEKPOBL
BNK3KO!

He zabynoe sapAOWTE
cumapThoH. 4Tobbl CHUMETE
BCE Ha HamMepy!

YyecTRYSWE, KBK O0M
BOpYT NepecTan GeiTh
TEOEH KRenocTein?

Tefal
Folding smoothly k Take a note

Announcement period: 2 weeks Announcement period. 4 weeks

Unique views: 90 000 Unique views: 50 000


https://www.thevoicemag.ru/lifestyle/technology/gladko-skladyvaetsya-kak-vse-uspet-i-imet-bolshe-svobodnogo-vremeni/
https://www.thevoicemag.ru/lifestyle/stil-zhizni/berem-na-zametku-3-kvartiry-s-umnymi-planirovkami-kotorye-vdohnovlyayut-vse-izmenit/
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. XK KoHcUunep n pymMdaHa:

=
*  BblOupaem naeaAbH
CYMKY ceOe 1 B NOoAAQ

. MPaKTUUHbLIA TMA NO TPEHAAM
. OT peaakTopoB Voice

Bb)HMMaeM MaKCUMYM M3 3TOK Napbl

PymMaHa Ha Ckynbl, KOHCUNep — nofg
rnasa? Kaxk cky4Ho! A rmaesHoe,
He npakTiyHo. denmmca noapobHbIMK
rangamMm no HaHeCceHuo 3TUX CPeacTs,

a 3a04HO paccKa3biBaeM MNpo bbloTr-
HaxodKwW MecsLa. @

""'“*.l;./

Cropum, Takoro ¢ KOCMETHUKOH Tel BLLIE HE Oenana

Mbl NpegnaraemM CMeLWaTh KPEMOELIE DY MAHES

W KoHCKNep — AnA 2dderTa ecTeCTBRHHOM PYMAHLA
ByaTo Teba KTo-TO ZacMyLan.

PyMaHa nysle BIATL C MManypoHOB0A KWCNOTOM,
YToBL CPEACTBO NIOTHER CAWBANOCE © KOMER.

KoHcunep Gepu C NerKom TeKCTY oM, HanomMyHA0LWE i

Stokmann

Choosing the perfect bag k Conceafleg.and blush: Making the
most of this pair

Announcement period. 4 weeks Announcement period:. 4 weeks

Unique views: 25 000 Unique views: 32 000


https://www.thevoicemag.ru/fashion/trends/vybiraem-idealnuyu-sumku-sebe-i-v-podarok-praktichnyi-gid-po-trendam-ot-redaktorov-voice/
https://www.thevoicemag.ru/news/beauty/konsiler-i-rumyana-vyjimaem-maksimum-iz-etoi-pary/
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Kak paso6parbcs B cocTaBax
KOCMETMKM: NPOMAM TECT Ha 3HAHUe
6broTu-nepornudpos

Mpw NoKynke KOCMeTUKX BbIBAeT CNOXHO pa3obpaTbes

BO BCEX HI0AHCAX COCTaBa, 0COBEHHO ecin TaM AecaTKu
KOMMOHEHTOB — €LLE W Ha aHI/IMIACKOM A3blKe. [JaBali
HEMHOro yrny6umcs B 6bHTU-TEOPUIO U 06CYAUM BOMPOCHI,
KOTOPbIE BO3HUKAIOT MPW YTEHUN KOCMETNYECKIMX
3TUKETOK. B KOHUe Tebs XAET Coprnpu3 — NPOMOKO,
4TO6bI MPUCTYMATL K 3aKPerieHto 3HaHW Ha 6boTK-
LWONKUHre.

[ lcnuxoAormng
LLHONWHTA:

KakK ohd-npainc cnacaer | | MpoiTw rect
HaLly HepBHylo cUcTemMy

KT0 XOTh pa3 nokynas odepesHoil TON WAK CYMKY BO BREemMs NPUCTYNa HOYHLIX NORYNOK, @ NoOTOM NOAYYAA NOChIAKY
MoAYMAA A Kak, M3BUHATE, i DYAY HOCWTL CTRPayCUHLIE NepbLf Ha BeAbBeTe?s» — NoaHMMATE pyKy! Mol KcTaT,
TOYKE COCTOMM B 3TOM KAYDE OTUEAHHLIX LIONOTOAUKOB, KOTOPLIE KAMKAIOT HA KHOMKY ONAGTHl, AGAe He 3aMeuan
atoro. BepHee, COCTORAM — AOQ HEAGBHWX NOP, KOTA8 OTKPbIAKM And cebn marmo ogpdi-npaiic wonunra 8 Familia. KPACOTA / TENG 09.01.2024 1538

HeT, cepbesHo, Mbl, MOKHO CKalaTh, 3aNUCaACL B aaenThl, M Tenepk cobupaeMca NocBATUTL Tebsa B aMBaccasopb Ll
ohdp-npancal Hukakoro AABAEHWA, TOABKO: DAUWOHAALHLIE (DAKTHL, KOTOPLIE ADKAMXKYT, YTO WOoNUHE B thopmate o
«MOUCKE COKPOBMLLY ASHCTEBUTEALHO NOMOraeT HepBHOR cucteme. 1 odedk (ovedk!l) pasyet DaHKOBCKYID KapTy.

Gold apple

The psychology of How to understand
shopping the composition of cosmetics

Announcement period. 4 weeks Announcement period: 4 weeks

Unique views: 55 000 Unique views: 28 000


https://www.thevoicemag.ru/beauty/body/kak-razobratsya-v-sostavah-kosmetiki-proidi-test-na-znanie-byuti-ieroglifov/
https://www.thevoicemag.ru/fashion/shopping/psihologiya-shopinga-kak-ofprais-spasaet-nashu-nervnuyu-sistemu/
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= VOI‘ E HOBOCTM  3AOPOBbE  MOAA  KpacoTa  3BE3Abl  CeKC

He BbIOMpaTh MEXAY A€TbMN U
AEHbrammn: Kakyto nNoAAEpKKY
MOXXHO MOAYUYUTbL OT
rocyAapcCTBa

ACTI/I — JT0 AlOGOBb, a ux pocnuratne — JTO TaAalT, KOTOPbIVI
packpbiBaeTcs yxe BO Bpemst MaTepuHcTsa. He Gecrnokoiics, 4To y
Tebs He XBaTUT PecypcoB Ha BOCNUTaHUe peGeHKa: B HaUOHaALHOM
npoekTe «Aemorpadusi» MHOTO NOAE3HbIX Mep noasepskku! HaTaAbs
MOCKBI/ITI/HIE], MHOroAeTHast Mama n ocHoBaTeAb CPOIIAB «)KCIILLI,VIIIL;I
3d XKN3Hb», NOACANAGCH CBOUM MHEHMEM O CHACTAMBOM MATEpPUHCTBE.

Terw: |

Huuero He Gowca

CeMbs AaeT 4eT0BEKY OTPOMHYI0 MOTUBALMIO. [[711 MeHs 6bUTO OTKPBITHEM, 4TO

Ha
mor’)c )e/rhood

Announcement period: 3 weeks

Unique views: 31000
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MOSTOURISM
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Moscow teatime

Announcement period:. 4 weeks

Unique views: 52 000

the
VOI‘ E MEDIAKIT 2024
MAG

MOSCOW EXPORT CENTER

= VO'( E WOBOETH  3A0POBBE  MOAQ  KPACDTA  A0P3AW CEKC M a ®

«5] XoTeAa co3AaTb MAEAALHbIM
AAS ceDsl CHEeK»: 3 ucTopumn
>KEHLLUH-NPeANpuHUMaTeAel,
BbILLUEALLINX HA MEXAYHAPOAHbIN

Mo AanHeiv nccaeaoBannn « Tuiekodip buanecas, 39%
I\p!“A\IPIﬂHH\lr}\F‘)‘\eH B Pocomu — KeHumubl. VX HMCAG NOCTOAHHO

pacTer. ewe roa Hasaa A0AA GusHecBymeH cocTasasiaa 36%, a Tpu
roaa Haszap — 32%. o cAOBaM NEPBOTO BULE-NpeMbepa
npasuTeabcTea AHapes beaoycosa, Cceilvac B CTpaHe AKeHLWH-
NPEANPUHAMATEACH NPUMEDHO CTOABKO JKe, CKOALKO MEeHULMH-
YUMTEARN M KEHLLUH-BPayel, BMecTe B3dThIX.

Stories of women
entrepreneurs

Announcement period: 4 weeks

Unique views: 25 000


https://www.thevoicemag.ru/social/charity/ne-vybirat-mejdu-detmi-i-dengami-kakuyu-podderjku-mojno-poluchit-ot-gosudarstva/
https://www.thevoicemag.ru/social/charity/kak-rabotaet-blagotvoritelnyi-fond/
https://www.thevoicemag.ru/lifestyle/stil-zhizni/zimnyaya-moskva/
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editorial projects

MAGNIT PARTY k HEALTH ABC k

One of the most unusual parties of the magazine in Camp style. One of Artplay

halls was set up to become a real Magnit supermarket with product shelves for REGULAR SECTION SPECIAL SECTION ON THE
take away. in the magazine WEBS'TE
with a button in the main menu on all pages of the
website
WEBSITE + VIDEG INTHE ~ SOCIAL NETWORKVK
“Schastye est’!” branded i |
1 memesiias poseRrtb bt e

10 or 15 articles

website

Landing, branding, more than 40 branded
materials
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http://thevoicemag.ru/
https://disk.yandex.ru/i/FFDvLyuCBBgpEw
https://www.youtube.com/watch?v=ZLDvGvk99Bc
https://www.thevoicemag.ru/tag/azbuka-zdorovya/

SPECIAL PROJECTS

VOICE X MOSKVARIUM

DARLING, I'M ON VACATION!

A bright event in honor of March 8th

with master classes and public talks.

THE VOICEMAG combined business
with pleasure: presented its 3rd

spring issue and invited girls to take

their mind off the hustle and bustle
by arranging a real vacation for a

day.

editorial P-L.O.j.€.C.LS

VOICE X PUBLISHING HOUSE

EKSMO

WHAT AWAITS ME IN LOVE?

A bachelorette party for the
audience of the media brand and
guests of the shopping center
with public talks and master
classes. During a bachelorette
party the bestselling novel by
Colleen Hoover was presented.

/ \
AT

VOICE X TU PAVELETSKAYA
PLAZA

SHE INSPIRES!

A series of master classes and
performances by bright media
personas for the audience of the
media brand and guests of the
shopping center.

the
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MAG

VOICE X CDM

HOW I SPENT MY SUMMER

A private party for celebrities,
bloggers and influencers on one of
the most romantic roofs in the
capital. The guests plunged into the
atmosphere of childhood for one
evening and became teenagers
again.


https://vk.com/video-28429027_456249803
https://vk.com/video-28429027_456248421
https://vk.com/video-28429027_456247616
https://vk.com/video-28429027_456247895
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HEALTH ABC

bYKA G

NEW YEAR RESCUE

PROJECT SMART
TALKS

PODCAST

ABOUT YOU



https://www.youtube.com/watch?v=xN1WU7GVi8s
https://www.youtube.com/watch?v=rTWFPgLou-E
https://www.youtube.com/watch?v=KEA-Giq13E4
https://www.youtube.com/watch?v=xN1WU7GVi8s
https://www.youtube.com/watch?v=rTWFPgLou-E
https://www.youtube.com/watch?v=KEA-Giq13E4
https://www.thevoicemag.ru/stars/interview/2024-god-prognozy-ot-numerologa-lyudmily-rosohi
https://www.thevoicemag.ru/stars/interview/2024-god-prognozy-ot-numerologa-lyudmily-rosohi

MNMPEMWMA

rNMABHbIE
JIMLIA

AWARD IN WHICH WE
REWARD THE MOST
SUCCESFULL PEOPLE IN
VARIOUS SPHERES,
ACCRODING TOTHE
VOICEMAG

Media brand THE VOICEMAG selects
and triumphantly awards those who
embody the spirit of THE VOICEMAG —
independent, ambitious and individual,
those who create, improve and set
trends. Among the laureates are the
most successful people in cinema,
music, television, business and other
spheres.

the
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awards

BEAUTY AWARDS

e)XXeroaHasd I'IpeMVIFI KpaCOTbI ‘
iy EnNIN | |
02 am /|

/1

b

ANNUAL BEAUTY AWARD
INANEW FORMAT

Presentation of the winners &
Awarding ceremony

More than 80
winners

M AN A WARDS

AWARD FOR THE MOST
SUCCESSFUL AND
OUTSTANDING MEN IN RUSSIA
IN VARIOUS CATEGORIES

Throughout 28 years we have been
writing about women and for women.
We discuss everything that concerns us:
celebrities, beauty, fashion, career and,
of course, love.

During this time we have done hundreds
of interviews of outstanding persons,
thousands of articles on psychology and
relationships. We received millions of
letters from our readers. Eventually, we
know precisely, what kind of manisa
man of a dream.

CWNA B HHEHLLIMHE

AWARD FOR CONTRIBUTION
TO THE DEVELOPMENT OF A
WOMEN'’S ROLE IN SOCIETY

Women in Russia are becoming
stronger and more independent. They
set goals and achieve them. They never
stop learning, think out of the box and
follow their inspirations, becoming
really free. We are proud, that our brand
is not just a campaign, but also the
source of these changes.

The program with the same name
supports graduates of Russian
universities, dedicated to unite girls
and young women whose
achievements in different areas are
changing the country for the better.


https://vk.com/video-28429027_456250320
https://www.youtube.com/watch?v=mmFd8jkgpqY&feature=youtu.be
https://www.youtube.com/watch?v=Lkb_0k7Kmt8
https://www.thevoicemag.ru/stars/people_and_parties/oksana-samoilova-djigan-anna-sedokova-i-drugie-gosti-premii-voice-beauty-awards-2023/
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thematic projects

A SERIES OF MO[A BEAUTY DAY
WORKOUTS BE3 in Moscow and regions
FUN FOR FIT rPAH“u

WOMEN FORUM NEW REGIONAL
PROJECT
R : . Beauty Day in cosmetics and
on the topic “Financial . It's a support project for The main goals of the project perfumery stores in Moscow
independence a_nd feminine physical and mental health are to draw attention to light and regions
entrepreneurship” . lar fi . . . g .
with popular fitness industry in the regions, to
trainers and experts from spark the interest of Russian 15
various practitioners design community, to support Over K visitors.
MULTIPLATFORM PROJECT conduct training and small and medium businesses
PRINT + DIGITAL + EVENT master.classes for and.to help aspiring Ad campaign
magazine readers and designers. 62
spocial qUests coverage — over mIin
P 9 : The concept of fashion shows of users.
Specialized educational forum is a synergy of world trends
for improving financial literacy and national motives,
of the population and creation COVA PUBLIS historical and cultural
and development of own o heritage of every region of
business. N Russia.
QV. During these years, . .
women in our country have The first prOJeCt area was
got high level of .
‘ indelpfendgncewd Republlc of Bashkortostan.
internal freedom. e are
proud that our brand is not The show was produced by

just a satellite, but also

the source of these Artem Krivda.

changes.



https://youtu.be/aWGDu3aE9cY
https://www.youtube.com/watch?v=uo5kzfO9iPo
https://www.youtube.com/watch?v=lkTzjcDToDM&feature=youtu.be
https://www.youtube.com/watch?v=hP6B2dxHoZA
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